COMMITMENT
Solid Writing

You can count on it. Good writing doesn’t just happen. It takes effort and a commitment to finding the right angle and presentation for your message. 

With a degree in Journalism/Mass Communications and many successful writing campaigns under my belt, I know how to reach your target market and speak to them in a language they understand.  I know that some projects warrant more creativity and “punch” than others, and that clear, concise writing is invaluable to any audience– I’ll provide it!

View my resume and writing samples at: www.writeon.biz

Value 

Get excellent work at a price that is far lower than what big agencies charge. At the same time, you will get unbeatable customer service because this business is my livelihood. You are not just another account at a firm that represents as many clients as its account managers can squeeze into their schedules.

[image: image1.wmf]
[image: image2.jpg]



Laurel Brozovich

Writer, Editor &                 Communications Consultant

3223 Iron Forge Place #K108 

Boulder, CO 80301

Phone: 720.209.9655

www.writeon.biz
laurel@writeon.biz

COPY WRITING, EDITING & COMMUNICATIONS CONSULTING
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 www.writeon.biz  laurel@writeon.biz

Offering the Front Range an array  of writing services in the sales and marketing arena

SERVICE OFFERINGS
Tap into several years of successful marketing and communications experience, spanning the spectrum from direct sales to B-to-B marketing, to internal communications consulting. 

I offer my clients all of the following marketing & sales writing services: 

· Website content writing, editing    and architecture consulting

· Marketing brochures

· Newsletters

· Direct mail campaigns

· Press releases

· Contributed articles

· Datasheets                 …and more!
In addition, I offer corporate communications consulting that provides clients with the strategy, execution and measurement they need for success:

· Communication plan creation, execution and measurement 

· Messaging for difficult communications (re-organizations, reductions in force) 

· Change Acceptance Process (CAP) communications planning and management 

· Internal sales and marketing messaging
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ADVANTAGES
A freelance writer and editor can:

· Improve your bottom line – you can reduce costs with “task-specific” help, only when you need it. 

· Increase your efficiency – you don’t have the time to be good at everything. Outsource your writing and keep your momentum. 
· Enhance your image – a professional writer really does make a difference. A fresh perspective brings new enthusiasm and drive to your marketing and sales campaigns.  
· Make your life easier – when corporate downsizing creates staffing crunches, fill in with a freelancer. 

I can help you meet your goals and give your staff back the time they need to cultivate your business. I have clients in a broad range of industries including the medical field, interactive media, marketing agencies, dentistry, high tech, manufacturing and more.

PROFESSIONALISM

Consultation/Agreement

After an initial no-obligation, no-charge  Q & A session, I’ll share my ideas and how I’d like to approach your project. Next, we can discuss finances and I will provide you with a bid. The last step will be for both parties to sign a simple agreement outlining the responsibilities, timeframes and assumptions.  

Terms

As all jobs are different, I will provide a quote for your project after our initial consultation. Short-term projects (two weeks or less) can be quoted as a flat rate. Longer projects may warrant hourly rates. One-third of the contracted amount will be due up front, with the balance paid at negotiated checkpoints.

Research, Meetings & Revisions

In my bid, I will include time billed for research and meetings. Two rounds of revisions are automatically included in the contracted price. If additional reviews, meetings and research are needed, it will be billed at an hourly rate. Additional services may be billed separately.  

[image: image5.wmf]
